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The Census Bureau of the Department of Commerce announced today that advance estimates of U.S. retail sales for July
adjusted for seasonal, holiday, and trading-day differences, but not for price changes, were $172.3 billion, an increase of 0.1
percent {+1.2%) from the previous month and were 6.1 percent {+ 1.6%) above July 1992. Total sales in the May through
July period were 6.5 percent (+1.6%) above the same period a year aga. The May to June 1993 percent change was
revised from +0.4 percent (£ 1.2%) as published in the June advance, to +0.2 percent (+0.2%).

Durable goods were up 9.6 percent (+2.9%) from July 1992. Building materials dealers were 9.3 percent above the previous -
year while automotive dealers were up 9.6 percent in the same period.

Nondurable goods increased 0.2 percent {+0.8%) from June and were 4.2 percent above the previous year. General
merchandise stores increased 1.4 percent from June and were 9.6 percent above the previous year.

The advance estimates are based on a small subsample of the Bureau’s full retail sales sample. Estimates from the advance
and the subsequent full survey can differ because of the earfler reporting In the advance and because of sampling varlabillty
present in both surveys.

The Advance Monthly Retail Sales Report for August is scheduled to be released September 14, 1993 at 8:30 a.m.

ESTIMATED MONTHLY RETAIL SALES

: August 1990 - July 1993
(Data adjusted for seasonal, holiday, and trading-dey differences, but not for price changes)
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‘~ags inquiries concerning this report to Ronald Piencykoski, Business Division, Buresu of the Census, Washmgton, D.C. 20233.
shone: (301) 763-5294 or (301) 763-7561.

This report is available the day of issue through the Department of Commerce’s onlins Economic Bulletin Board. For information call (202) 482-
1986. The data are also available through the Census Bureau’s online information service - CENDATA. CENDATA is available from Dialog
information Services, INC. (1-800-334-25684) and CompuServe (1-800-848-8199). The CENDATA staff at the Bureau of the Census (301-763-
2074) can provide content information and general guidancae.



Tabl§ 1,’Est‘irﬁa3'eg Mc‘mthl'y Retail Sales, By Kind of Business

(Sdn in m‘ﬂiom of doflars) »
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Not adjusted Adjusted’ \
1993 1992 1993 1992
Sic Kind of business
code . July? June | May July June | July’ | June } May | July_ | June"
adv. prel. final adv. prel. final ;
Retall trades, total..................] 176,748 | 176,682 | 176,008 | 166,011 | 164,627 | 172,206 | 172,063 | 171,738 |1 82,387 161,235
Total {excl suto group)... | 137,623 | 134,783 {136,870 | 120,834 | 127,928 | 136,107 ] 136,606 | 136,214 | 120,364 | 128,566
Durable goods, total...........| 67.664 | 60,3631 67,011 | 62086 | 62,783 | 64,047 | 64,071 | 63,771 | 58,447 | 67,808
62 mat., hardware, garden )
supply, and mobile home dealers....... 10,344 | 10,675 | 10,803 9,603 9,843 9,244 9,189 9,330 8,468 8,397
521.3 mat. and supply stores....... {*) 7,669 76521 6,865 7,058 {*) 6,611 6,761 6,112 6,063
526 Hardware stores. {*): 1,232 1,317 1,164 1,176 (M} 1121 1,129 1,081 1,062
56 ex. 654 Automotive dealers. 39,225 | 40,799 } 39,138 | 36,177 | 36,609 | 36,189 36,458v 368,622 | 33,013 | 32.669
§51,2,6, Motor vehicle and miscellanecus
6.7.9 automotive dealers..........ccececeecceer 35,980 | 37,667 36,058 | 33,070 ] 33,633 | 33,223 | 33,603 ]| 33,574 | 30,173 | 29,869
661 (*}{ 33,008} 31,437 | 28,813 ] 29,380 (°} (NA) {NA) (NA) {NA)
563 *) 3,242 3,078 3,107 3,066 [} 2,966 2,948 , ,
57
9,670 9,407 9,080 8,748 8,505 9,651 9,488 9,463 8,783 8,624
571 Fumiture and home fumishings........ *) . 4,838 4,657 4,547 *) 4,824 4,824 4,634 4,547
6722,31,4 Housshoid appliance, radio, TV
COMPULEr StOIES....cccuveeecnascese] (') 3,648 3,366 3,351 3,260 ) 3,663 3,631 3,334 3,286
5722 Housshold appliance stores.......... (*} 896 814 911 880 °} (NA) {NA) (NA) (NA)
Nondurable goods, total...... 109,084 | 106,219 1108,906 | 103,916 | 101,844 | 108,249 | 107,962 { 107,965 | 103,920 | 103,427
53 General merchandiss group stores.......| 20,674 | 20,487 | 21,504 | 18,637 | 18,779 | 22,333 | 22,028 | 21,829 | 20,378 | 20,200 _
631 Dept. stores (ex. leased depts)........ 16,466 | 15,394 1 16,211 13,900 | 14,162 | 16,928 | 16,714 | 16,608 | 16,462 15,327/
631 Dept. stores (in. depts)....... (*}] 165,801 | 16,643 | 14,288 | 14,668 {(*y] 17,082 | 16,914 ]| 16,964 15.7&
633 stores. () 479 522 600 492 (*) 538 540 638 58
539 Misc. general mdss. stores............. *) 4,614 4,71 4,137 4,126 ") 4,776 4,781 4,378 4,31%
54 Food stores. 34,443 ] 32,806 | 33,340 ] 33,656 | 32,107 | 32,353 | 32,398 | 32,347 | 31,839 | 31,769
541 Grocery stores 32,476} 30,7821 31,294 | 31,688 | 30,107 | 30,464 | 30,447} 30,383} 29,979 ] 29.838
564 Gasoline sarvice stations.........c.cceeceened 11,976 | 11,741 11,606} 11,840 ] 11,656 ] 11,266 | 11,311 11,388 | 11,201 11,185
66 Apparel and sccessory stores............. 8,726 8,326 8,778 8,100 8,116 8,117 8,904 8,871 8,803 8,640
561 Men's and boys’ clothing
8 SLOT8S..ccovrserraconsens (M4} 702 M8 628 766 *) 721 71 768 769
562,3,8 Women’s clothing, speciaity
, furriers. *) 3,057 3,397 2,897 2,926 *) 3,201 3,268 3,129 3,139
566 Family clothing stores........cccccceneeesd (°} 2,592 2,619 2,656 2,518 (*) (NA) (NA) (NA) {NA)
568 Shoe stores. {*) 1.448 1,483 1,389 1,447 *) 1,499 1,463 1,505 1,483
58 Esting and drinking places.................. 19,012 | 18,406 | 18418 | 17,225 | 16,779 } 17,735 | 17,8628 | 17,642 ] 16,128} 18,056
691 Drug and proprietary stores................ 6,516 6,535 6,597 6,266 68,273 6.696 8,703 8,644 6,427 6,408
682 Liquor stores. {*) 1,974 1,983 2,265 2,140 () 1,986 1,987 2,137 2,140
5961 (pt) Mail-order houses (department
63.66.57 store merchandise).......ccceueeearcennnees (*) 172 302 274 305 (%) {NA) {NA) {NA) {NA)
94 GAF* {(*}] 44,376 ] 45,499 | 41,140 | 41,179 (*}] 47,177 ]| 46,833 | 44,404 | 43,830

* Advance estimates are not available from the subsample panel for these kinds of business.

NA Not

available, ‘Revised.

'Data are concurrently adjusted for seasonal variations, holiday, and trading-day differences, but not for price changet Concurrent seasonal
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"B“R." soasonally adjusted data shown in this publication. Fectors and explanatory material are contained in the

IaAdvance estimates are based on early reporting by a small subsample of the full survey panel. All other estimates are based on the full sample
3includes dsta for leased departments operated within department stores. Data for this ine not included in brosder kind-of-business total{
“GAF represents stores which specialize in department store types of merchandise. '

Note:

Totals include data for kinds of buginess not shown separately.



Table 2. Percent Change in Estimated Monthly Retail Sales, by Kind of Business

(Adjusted for seasonal variations, holiday, and trading-day differences, but not for price changes)
Pay .

Percent change .
May 1993
July 1993 June 1993 through
SiC Kind of business advance from-— preliminary from— July 1993 from—
code
Feb. 1993 May 1992
June 1993 July 1992 May 1993 June 1992 through through
prelim. | final . ..} . -final - — -final 41 -Apr. 1993 July 1992
Rotail trade, total. sossos +0.1 .| +6.1 +0.2. +6.7 +1.8 +6.5
) Ve
Total (excl. automotive group).....| +0.4 +5.2 +0.3 +65.6 +1.3 +5.2
Durable goods, total......cccc.ceeveeensee . 0.0 +9.6 +0.5 +10.8 +4.0 +10.5
62 Building materials, hardware, garden -
supply, and mobile home dsalers.......... eeesensa +0.8 +9.3 -1.5 +9.4 +3.6 : +9.4
66 ox. 564 Automotive dealers -0.7 +9.6 -0.2 +11.6 +3.8 +11.3
6§61.2,6, Motor vehicle and miscellansous suto-
6,7.9 motive deslers. -0.8 +10.1 ~0.2 +12.2 +4.1 +11.9
67 Furniture, home fumishings, and squipment
stores +1.7 +9.9 -0-_0.3 +10.0 +2.9 +10.4
+0.2 +4.2 0.0 +4.4 +0.5 +4.2
63 +1.4 +9.6 +0.9 +9.0 +2.7 +8.9
6531 +1.3 . +9.8 +1.2 +9.0 +3.6 +8.7
531 (NA) (NA) +1.0 +8.5 {NA} {NA)
54 -0.1 +1.3 +0.2 +2.0 -0.5 +1.9
541 +0.1 +1.8 +0.2 +2.0 -0.4 +2.0
65654 =0.8 +0.5 =0.7 +1.1 -1.6 +1.1
RR +2.4 +3.6 +0.4 - +3.1 +3.0 +3.7
+0.6 +10.0 -0.1 +9.8 +1.9 +8.6
-0.1 +4.2 +0.9 +4.6 +0.6 +3.9

Table 3. Estimated Monthly Retail Sales of Large (Group ll) Companies, by Kind of Business

(Sales in millions of dollars)

Not adjusted Adjusted’
SiC Kind of business
code June 1993 May 1993 June June 1993 May 1993 June’
prelim. final 1992 prelim, final 1992
Rotail trade, total. 68,547 71,012 665,042 70,749 70.943 67,197
63 General merchandise group stores................. 19,624 20,607 17,810 20,872 20,850 19,237
631 Dept. stores (ex. leased dopt.! ........ 16,199 15,996 13,942 16,414 16,266 16,089
531 Dept. stores (in. leased dept.)".................. 16,695 16,417 14,338 16,841 16,684 16,517
633 Varlety stores 330 366 338 370 a77 381
639 Miscellaneous genersl merchandise stores... 3,996 4,14% 3,530 {NA) {NA) {NA)
54 Food stores. 19,236 19,833 18,688 {NA) {NA) {NA)
541 Grocery stores 18,937 19,560 18,382 19,070 19,110 18,568
66 Apparel and ory stores. 6,289 5,576 5,102 5,714 6,680 6,461
562,3,8 Women'’s ciothing, speciaity stores,
furriers. 1,908 2,110 1,812 2,034 2,031 1,934
566 +  Shoe stores. 996 1,024 965 1,027 1,013 980
591 Drug stores and proprietary stores................. 4,007 4,099 3,879 4,148 4,136 3,991
NA Not available, 'Revised.

'Data are concurrently adjusted for seasonal variations, holiday, and trading-day differences, but not for price changes. Concumrent seasonsi adjustment uses all
available unadjusted estimates as input to the X-11 program and the factors derived from the program are used In calculating all ssasonally adjusted data shown
1 this publication. Factors and axplanatory material are contained in the Monthly Retail Trade Report, BR-93-08.

*includes dats for leased departments operated within department stores. Datas for this fline not included in broader kind-of-business totals.

Nots: The large (Group ll} component of the sample consists of companies which had 11 or more retail establishments according to the most recent update of
multi-astablishment files and which were sslectad with certainty {i.e., their sales size exceeded specified dollar volume cutoffs which vary by kind of :ﬁms:).
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Sample Design and Reliability of Data

The advance estimates ere based on e small sub le of the Bureau’s full retail sales sample. Estimates from the advance end the
subsequent full survey can differ because of the eerlier reporting in the advance end because of sampling variebility present in both surveys.

Percentage differences between advance and full sample prefiminary estimates of month-to-month percentage change in seesonally adjusted
total retail store sales have ranged from epproximately -0.9 percent to + 1.0 percent with the average of the absolute differences about 0.5
percent for the past 12 months. For individual kind-of-business groups, these differences tend to be higher. Sampling variability of and
revisions to advance-to-preliminary estimates are shown in table 4 below.

Prefiminary estimates for June 1993 and final sstimatas for May 1993 based on the full gample are published later thia month in the Monthly
Retail Trade Report for June (BR-93-06). The complste report will provide sales estimates in greatar detail and will present a deecription of
revisions and the techniques used in developing the estimates.

The margin of sampling error, as used on page 1, indicates a rangs about the estimats which corresponds to a 90 percent confidence
interval. If, for example, the estimate is up 0.8 poroont and the margin of sampling error is 1.2 percentage points above or below the
estimats, then the indicated range is — 0.4 percent to + 2.0 percent. If the range contains O, it is uncertain whether there was an increase or

" decrease. The Monthly Retail Trada Report includes explanations of confidenca intervals and sampling variability along with additicnal
measuras of sampling variability.

Table 4. Sampling Variabiiity of and Revision to Advance-to-Preliminary Estimate

Estimated Coefficient of varistion
In percent of the
- Preliminary-to-final —
percent change ’
Ratio Dollar Ratio of minus the <
SIC Advance-to- : to same | volume | ourrent - Advance-to-prefiminary
code ) Kind of business prefiminary month sales quarter percent changs
ratio s Year est. to prev.
ago quarter
Range' Median | Median | Median | Median Range?® Mean Awg. of
sbsolute
From To From To ditf.
0.8 1.1 0.9 1.0 0.9 1.0 -0.9 +1.0 +0.1 0.6
Total (excl. auto)............. 0.8 0.9 0.8 1.0 0.8 0.9 -0.7 +1.3 +0.1 0.4
Durabie goods, total...........cceeereene 1.8 2.8 2.2 2.5 2.2 2.3 -25 +2.2 +0.2 0.7
52 Building materisis, group stores...........J 1.2 2.0 1.7 3.3 2.5 2.5 -3.4 +4.0 +0.4 2.0
56 ex. 554 | Automotive deslers...........cccceeenveennnnen 2.2 4.1 3.1 3.4 3.6 3.3 -3.0 +2.6 +0.8 1.0
651,2.5, Motor vehicle and misc.
6.7.9 automotive dealers........c.cceeieeernenns 1.6 4.1 2.9 4.8 3.9 3.5 -3.2 +2.6 +0.5 1.1
87 Fumiture, home fum., and
equipment stores 1.8 4.3 2.4 45 4.2 3.1 -25 +2.3 -0.2 1.2
Nondursbie goods, total 0.7 0.9 0.8 1.0 0.8 0.9 -0.8 +0.9 +0.2 0.4
83 General merch. group, total -l 0.2 0.8 0.4 0.5 0.8 0.5 -1.4 +1.7 +0.1 0.7
531 Dept. stores (ex. leased depts.)........ 0.1 0.3 0.2 0.2 0.2 0.1 -1.7 +1.8 +0.1 0.8
64 Food stores. 0.9 1.6 1.0 1.7 1.4 1.5 -0.6 +0.6 0.0 0.4
541 Grocery stores. 0.2 0.9 0.3 1.8 1.3 1.5 -0.5 +0.7 0.0 0.3
554 Gasoline service stations.........ccceveeeeec ] 1.1 4.7 1.3 3.3 2.6 2.8 -1.4 +1.9 +0.3 0.8
56 Apparel and Y stores. 1.1 2.9 2.0 3.0 2.6 2.0 -2.7 +4.8 +0.5 1.6
58 Eating and drinking placu ................... 0.6 1.3 0.9 3.1 2.7 2.7 -0.9 +2.3 +0.3 0.8
591 Drug and proprietary stores. 0.6 3.2 0.8 2.4 1.7 2.0 -3.7 +1.1 +0.1 1.0

'"The ranges of sampling variability shown are bssed on sales estimates not ad]umd for ssasonal varistion, holiday, and trading-day diffsrences for
the data months of November 1990 - March 1991. s
The ranges shown for the retall trade total are based on sales estimatss adjusted for seasonal variations, holiday, and trading-day differences f(

thia\e 1 hz-:nos;‘ﬂ\ period, July 1992 - June 1993. The ranges for all other totals and kinds of business are based on the 12-month period Aprit 199¢
arc!

Note: Coefficients of varistion for the ratio of current quarter to current quarter s-year-ago estimates are approximately the same as those for

the ratio of current quarter to previous quarter. See appendix B, Reliability of Data in the Monthly Retail Trade Report for s discussion of the
measures of sampling variability.




